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Clear Channel Outdoor is the world’s largest out-of-home advertising company, with a
portfolio of almost one million displays delivering intelligent and creative media campaigns
in 44 countries. Its flexible out-of-home inventory spans multiple traditional and digital
formats across roadside billboards and street furniture, retail, airport, transit and lifestyle
environments. In the UK, Clear Channel provides more than 60,000 advertising opportunities.

Market

According to the Outdoor Advertising
Association, the sector’s revenues for the
July-September 2010 period reached £212.2
million, up 12.4 per cent year-on-year. Roadside
formats performed well, taking 52.4 per cent
of the revenue — roadside’s highest share since
the fourth quarter of 2007. The other standout
performance was digital small formats in the
retail and leisure environments, which more
than doubled revenue year-on-year following
investment in the sector. Digital revenues
accounted for £23.8 million in the third quarter,
up 62 per cent year-on-year. For the first three
quarters in 2010, the outdoor medium was up
14.9 per cent in 2010 overall — a performance
that compares strongly against other media.

Product

Clear Channel Adshel is the UK's leading
supplier of B-sheet advertising, with

65 per cent of the UK roadside market. In
addition, Clear Channel Adshel offers point
of sale (POS) opportunities at some 300
Sainsbury’s supermarkets and in more than
80 UK shopping malls.

Clear Channel Billboards is the market leader

in quality 96-sheet billboards and provides
national, high quality 48-sheet billboards across
the UK. In 2009/10, Clear Channel conducted
an extensive review of its inventory to focus on
the highest quality sites and locations and is
now reaping the benefits of this initiative.

The company’s Pinnacle division offers
market-leading premium advertising on more
than 200 special high-profile sites such as
London’s Cromwell Road, Piccadilly Circus
and M4 Towers.
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Clear Channel also offers a network of
11 roadside digital LED sites across London
and 140 digital sites in shopping malls

across the UK.

Achievements

In 2010 Clear Channel’s Collaboration team
was named Outdoor Sales Team of the Year at
the Campaign Media Awards. These awards
are the most prestigious in the media calendar
and recognise outstanding teams from media
owners and agencies across product sector
categories. Clear Channel’'s UK research team
was also Highly Commended at the inaugural
Media Research Group Awards.

Clear Channel is continually looking to

reduce its energy consumption and promote
sustainability; it was a finalist in the Low-
Carbon Product category at the Green Business
Awards and introduced a new LED lighting
system that reduces energy consumption by
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92 per cent at selected sites, while reducing
energy demand in others by nearly 70 per cent.

Clear Channel's green credentials are long
established, from its commitment to liquefied
petroleum gas fuels and greener fleets, which
secured the Green Fleet Award 2006 and the
Fleet Hero Award 2007, to being named one
of the top 50 Best Green Companies by

The Sunday Times for the third consecutive
year in 2010.

Recent Developments

In 2010 Clear Channel Outdoor expanded its
Sainsbury’s POS portfolio with more than 300
6-sheet panels added in 120 stores nationwide.
Working with Sainsbury’s, Clear Channel
updated the sites to provide the best possible
proximity for advertisers.

Clear Channel also expanded its market-leading
Pinnacle Collection of the most striking out-of-
home structures with the launch of the A3 Halo
Tower at Shannon Corner, achieving 1.6 million
impacts per panel every fortnight. Advertisers

so far have included Gatwick Airport, Barclays,
Waitrose, Smirnoff and Mercedes-Benz.

An interesting partnership with Kinetic
Worldwide saw Clear Channel undertake
pioneering face-tracking research aimed

at increasing understanding of consumer
behaviour and interaction with out-of-home
media. Insights from the research included the
moods of mall shoppers and the performance
of digital out-of-home campaigns carrying static
or moving content.

One further significant company development
in 2010 was the appointment of Matthew
Dearden as chief executive of Clear Channel
UK and as a member of Clear Channel
International’s Executive Committee that
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Promotion

Clear Channel not only communicates with
its key audiences — advertisers, agencies and
other stakeholders — but also promotes the
outdoor advertising industry. In partnership
with Haymarket Brand Media, Clear Channel

launched the Outdoor Planning Awards in 2007,

now in their fifth year. Clear Channel has also
championed creativity in outdoor advertising
through the Student Design Awards, which it
has run for more than 20 years, and through
annual industry seminars. Clear Channel also
sponsored the Campaign BIG Awards in 2009
and 2010 and sponsored the Outdoor category
at the Cannes Lions for the first time in 2010.

Clear Channel’s involvement in the 2010
Beck’s Music Inspired Art campaign, in which
interactive 6-sheets were placed in prominent
Clear Channel Outdoor locations around
London, demonstrates the brand’s continued
commitment to cutting-edge promotional
concepts. Passers-by were encouraged to plug
their MP3 players into a headphone socket.
Once connected, the ad space was filled with
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artwork directly generated from the music
being played. Each 6-sheet location was also
geo-tagged, allowing the finished pieces of
artwork to be tracked using a London map.

Thanks to its industry knowledge, Clear
Channel can provide research and insight to
help advertisers and support the medium.

It is also a strong supporter of Postar, the
audience research body for the out-of-home
advertising industry.

Brand Values

The Clear Channel vision is to inspire and
motivate people with powerful out-of-home
campaigns. Clear Channel embraces the

values of freedom, flexibility, being forward-
thinking and fulfilling promises. They inspire the
business to focus on services such as WAVe
proof of posting and on the environmental
management work and charity support that the
company undertakes. The company provides
high quality products and services that benefit
its clients, partners and communities, and helps
to set new standards for the whole sector.

Things you didn’t know
about Clear Channel Outdoor

Clear Channel has created unique
solutions to the ‘way-finding’ needs of
cities, combining practicality with clean,
modern design through signage, finger
posts and maps.

Clear Channel has a presence on both
Twitter and Facebook, and the company
also broadcast its latest seminar — The
Outdoor Social Space - on the internet,
encouraging audience interaction via a
Twitter feed.

Clear Channel holds more than 350
municipal contracts in the UK, including
the largest street furniture advertising
contract with Transport for London.

Clear Channel’s flagship Piccadilly Lite
site is the only flexible advertising
opportunity offered at the Piccadilly
Circus location.





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 15%)
  /CalRGBProfile (Adobe RGB \0501998\051)
  /CalCMYKProfile (None)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket true
  /DefaultRenderingIntent /Default
  /DetectBlends false
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 72
  /ColorImageMinResolutionPolicy /Warning
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 350
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.02286
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 72
  /GrayImageMinResolutionPolicy /Warning
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 350
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.02286
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 300
  /MonoImageMinResolutionPolicy /Warning
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 2400
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /PDFX1a:2001
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    28.34646
    28.34646
    28.34646
    28.34646
  ]
  /PDFXSetBleedBoxToMediaBox false
  /PDFXBleedBoxToTrimBoxOffset [
    8.50394
    8.50394
    8.50394
    8.50394
  ]
  /PDFXOutputIntentProfile (Coated FOGRA39 \050ISO 12647-2:2004\051)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings in Acrobat Distiller 8 to produce a PDF/X-1a file compatable with the pass4press version 8 \(2007\) specifications)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [651.969 898.583]
>> setpagedevice


